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The Communications Special Committee 

President Quinones charged the Committee   
with preparing a plan  

to improve communication between  
the Members of the Board of Representatives  

and the Residents of Stamford.  
S30.001 

 
http://www.boardofreps.org/data/sites/43/userfiles/committees/steering/items/2018/s30001.pdf 

http://www.boardofreps.org/data/sites/43/userfiles/committees/steering/items/2018/s30001.pdf


Committee Members 
Bob Lion, Chair    Nina Sherwood, Vice-Chair
  
           
Raven Matherne    Eric Morson 
     
 
Bradley Michelson   Susan Nabel 
 
       
Mavina Moore    John Zelinsky 
      
 

       



Contents 
 

• Review of Current Outreach Programs by City Departments 
 

• Review of Current Board of Reps Website and outreach 
 

• Outreach Options Available to Board of Representatives Members 
 
• Recommendations for Board Action 
 
• Conclusion: No Single Medium Can Reach All Constituents  

 
 



Current Outreach Efforts  
By City Departments 
 Website 
1. Facebook 
2. Next Door 
3. Twitter  
4. burbio 
5. Instagram  
6. YouTube 
7. Press Releases 



Stamford Police Department 
• Website -  stamfordct.gov/police 

 
• Facebook - 7,779 Followers  

• @StamfordCTPoliceDepartment 
 

• Twitter - 4,648 Followers twitter.com/StamfordPolice 
 

• Instagram – 1,623 Followers stamford_police 
 

• YouTube – 246,018 views  
• youtube.com/channel/UCvegA8w-PLYSNOHTdrup3Cw/feed 

 
• Press Releases 

 

https://www.stamfordct.gov/police
https://twitter.com/StamfordPolice


City Departments That Utilize Twitter 



Next Door For Public Agencies 





Burbio Calendar Is Used By City Departments 



Review of Current  
Board of Representatives Outreach 

Via Website and Newspaper 



•boardofreps.org/ 
 

•Maintained by the Board Office & Clerk 
 

•Not part of the City Website 
 

•Web address should be on all business cards 
 

 

http://www.boardofreps.org/


How Effective Is The Stamford Advocate In 
Publicizing Public Hearings and Upcoming Meetings? 

• Public Notices Purchased in the Stamford Advocate Print Edition      
• Required by Charter 
• Cost: $300 to over $4,000 per notice depending on length 
• $13,695 in fiscal 17/18  - Expected to be much higher in 18/19 due to activity 

 
• Public Notices Purchased in the Stamford Advocate Online Edition 

• Where are the online notices? 
• How does a person get to the notices? 

 
• Should these notices be the sole outside medium to alert our 

constituents to key hearings and meetings ? 
 

• Notices are posted on our website.  
 

• What else can/should be done to extend reach? 



• Print Circulation: less than 9,000 Daily  
• Online Circulation: Website and E-Edition numbers unavailable 
• Facebook Followers: 14,230 
• Facebook Messenger: https://m.me/stamfordadvocate 
• Twitter: 48,900 Followers @StamAdvocate 
• Instagram: 1,644 Followers 

 
A regional, rather than a local Stamford newspaper as the previous 
logo change indicates 

 



How To Find Public Notices in the Advocate Online 



We Must Move to a Push Strategy 

• A Push Strategy is an 
outreach plan where we get 
information to the resident 
that does not require action 
by the resident  

• A Pull Strategy requires an 
action starting from the 
resident  



Government Channel 79 Overview 



Board & Commission Meetings Are Already Available 
on Demand via StamfordCT.gov/stamford-videos 



•Channel 79 Is Non-Partisan and Overseen by a Group of 
Citizens, Technical Personnel and Department Heads 
 

•A Technical Position Should Be Established to Ensure 
Reliability for Both Channels 79 & 78 (BOE) 
 

•Programming Should Include Recorded Meetings, 
Department Overviews and Live Events (when possible) 

 
•Staffing Funded by Grants 
 

Channel 79 Content & Oversight 
 

 



Step 1 
Rotating 

PowerPoint Slides  



Resources/Media That Can Provide 
Financial and Technical Assistance 

 
•A9CC – Area 9 Cable Council      a9cc.org 
 

•Altice USA  
 

•NBC Sports 
 

•Charter Communications 
 

•Frontier Communications 
 

•ITV 
 
 
 

 
 
 

 

http://www.a9cc.org/


Local Resources That Can Provide 
Technical & Operational Assistance 

•UCONN 
 

•High Schools 
 

•J.M. Wright Tech 
 

•Sacred Heart 
 

•Volunteers 
 
 
 

 

 
 

 



Outreach Options For  
The Board of Representatives 



Media Opportunities  
for the Full Board of Representatives 

Active 

• BOR Website 
• Link from City Website 
• E-Mail* 
• Town Halls* 
• Phone Calls* 
• Direct Mail* 
• *Rep initiated 

Options 

Facebook 
Next Door 
burbio 
Twitter 
Channel 79 
Press Releases 

 



Should The Full Board Have A Twitter Account? 



Shall We Use a Board Facebook Account  
To Post Upcoming Meetings? 



Shall Burbio Be Used to Inform 
Residents of Upcoming Meetings? 



Recommendations 
 
30-Minute Public Participation In Monthly Board Meetings  
 

•BOR Members Should Expand Their Outreach 
 
•BOR Should Work with the City to Collect Opt-in Emails 
Sortable by District. 
 

• Public Participation in Committee Meetings? 
 



Recommendations 
•Inform Residents About Upcoming Committee & 
Board Meetings on Several Available Platforms 
 
•Establish a BOR Facebook Page 

 
•Establish a BOR City-Wide Next Door Account 

 
•Establish a BOR Twitter Account 
 

•Publish Board Calendar Online in Burbio  
 
 
 



Recommendations 
 
•Modernize the Look BOR Website If Possible 
 
•Annual Communications Allowance of $1,000 
Per Representative (or District) Should Be Part 
of Annual Budget Request. 
 

•BOR To Be Part of Channel 79 Steering Group 
 



Change Video to Switchable One-Camera View  

We have the switcher in place and  
grant funds to have someone use operate it 



Resolutions For Consideration 

• 1 
• 2 
• 3 
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